COVID-19 Concerns Change
Consumer Behavior in Italy

E-commerce and delivery have made it relatively easy for consumers in Italy to get
what they need while sheltering at home during the COVID-19 crisis. Our data shows
ready-made meals in the home, self-care, and family entertainment are priorities.
Here is a closer look.
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COVID-19 is pushing Italians to focus on their well-being as they spend more time at home with their
families. Manufacturers and online retailers can maximize sales in this moment by enhancing their digital
channels, improving delivery, and encouraging shopping with advertising and other promotional efforts.
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